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Frightfully good

Halloween is big business for several North Shore entrepreneurs.

West Vancouver Denture Clinic

technology in making dentures
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tanding among a group of
S women inside Carol’s Costume
Corner Sharon Sadeghi’s voice
easily rises above the others. It comes
clear and loud and full of life.

“I wanna look like a hoochie
mama!” yells out the petite 30-year-
old shopper.

The other women giggle.

With a mischievous grin Sadeghi
- dressed in a white and baby blue
dress styled like Dorothy’s from the
Wizard of Oz - turns and walks back
into the changing booth and draws
the curtains.

The store returns to its regular din
as other shoppers browse through the
racks of costumes ranging from 70s
dresses to super hero outfits and just
about everything in between.

It’s still two weeks before
Halloween, but if you haven’t picked
out a costume or made plans for the
dark night, you’re falling behind.

Laurie Sluchinski, owner of Carol’s
Costume Corner, says she’s seen a

steady increase in customers coming
for Halloween since the beginning of
September. The coming weeks are to
her what Christmas is to toy stores.

“With the 80s revival and a strong
economy, we’re spending more
money on ourselves,” Sluchinski
explains. “B.C. has a little extra right
now, so people are looking to party”

In fact, a poll conducted this
year by the Retail Council of
Canada found that 68 per cent of
Canadians planned to participate in a
Halloween-related activity and spend,
on average, $59 on items like candy,
pumpkins, costumes and decorations.

The study also found that British
Columbians were planning to spend
the most for fright night, an average
of $77.

“That sounds about right,”
Sluchinski replies. “I think what
we’re finding is the average person is
spending fifteen to eighty dollars and
you’re looking pretty good”

Besides seeing more traffic between
the rows of costumes in her store on
a daily basis, Sluchinski said she’s
noticed a steady increase in sales
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over the last three years.

In 2005, her sales grew by 17 per
cent and last year by a whopping 28
per cent.

“My daily sales are higher than the
previous two years, and I’'m hoping
to grow tons,” she says, adding this
year her goal is to grow another 30
per cent.

As an example of the strong
demand for quality costumes for this
Oct. 31, Sluchinski said she has put
aside 140 costumes for renters and
sold another 50 since Sept. 1.

esides candy and costumes,
B there’s other scarily strong
industries on the North Shore.

Since 2001, North Vancouver’s
Thomas FX has been selling and rent-
ing its special effects equipment and
products and movie props on a retail
level for Halloween fanatics.

The company, founded in 1973,
solidified its reputation in the film
industry with its special effects in
movies ranging from Legends of
the Fall to Night in the Museum,
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LOOKING SPOOKTACULAR - Elmira Abbaspour (Clockwise from top) checks out her Marie Antoinette
costume at Carol's Costume Corner. Mihan Borhani (left) and Saman Keshmiri look for Halloween costumes.
Scott Edison (left) and Kyle Jackson check out costume accessories. Tammy Tsang (previous page), dressed as a
police officer, works the cash register behind the counter at Carol's Costume Corner. Daniel Pi photos

Catwoman and Fantastic Four.

And along the way it pioneered the
development of safe, easily breakable
glass-like products, various blood
products and realistic snow prod-
ucts.

Now those fog machines, glass
items, buckets of fake blood
and slime, and other movie
props are available for those
who want a more authentic
Hollywood horror flick-style
Halloween experience.

“Our mandate is to make
special effects available
to everybody,” says John
Quee, chief executive offi-
cer of Thomas FX, adding,
“Halloween is the only time
people spend money on
entertaining their neigh-
bours... (it’s the) only time
children aren’t scared to
knock on strangers’ doors”

He adds the

North
Vancouver company has its special effects
products on store shelves in more than
30 countries across the world, and since
they started retailing their products, sales

during Halloween have grown 300 to 400
per cent each year. Retail sales, he says,
account for about one-third of the com-
pany’s revenue.
“This year my partner
(Betty Thomas Quee)
and I will travel
100,000 miles in
the air sourcing
new products and
selling products to

(American retailers),”

says Quee.
While not all businesses
experience positive revenue
growth during Halloween,
North Vancouver Chamber
of Commerce president Naomi
Yamamoto says that doesn’t stop owners
from getting into the holiday spirit.

Oftentimes, she says, storefront decora-
tions or costumes on Halloween day can
attract customers.

“It just adds a little bit of excitement,”
she says. “Any excuse to involve our-
selves in the community (is good)”

However, she notes the real winners
definitely would be costume or candy
stores in the lead up to Halloween.

rrom Great Goodies for Halloween,
to Natural Snacks
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“I hope to sell everything, all my
Halloween-related candy,” says Jennifer
Caruk, owner of Frankies Candy Bar in
West Vancouver.

Unlike big box stores, Caruk’s boutique
sweets shop deals with unique candy and
treats that have been attracting much
more attention in the last week or so.

According to Caruk, Halloween and
the period leading up to Oct. 31 starts
the candy buying season which is fol-
lowed by Christmas, Valentine’s then
Easter. Like last year, Caruk expects
to open at least an hour longer on
Halloween than her typical closing time,
although she has plans to go trick or
treating herself.

ut unlike a special effects com-
B pany or candy store, which can

draw steady business year round
from other sources, a large chunk of
Sluchinski’s costume store revenue
comes from the two-month lead up to
Halloween.

And that requires deep thought on her

part on what products to order to satisfy
customer demand.
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“For Halloween, I’ve got the hottest
goods in the Lower Mainland hands
down,” she says, adding she spends the
whole year studying market trends to fig-
ure out popular looks.

For now, Sluchinski says the sexy
Halloween look is here to stay for at
least another three years, and the popu-
lar big screen look this year to emulate
comes from the bloody Spartan warrior
movie 300 - men as stoic gladiators with
swords and women as Greek goddesses.

And pirates, she notes with just a hint
of pleasure, are out this year.

But in the end, economic boon or not,
Halloween remains a night for people
just to have fun with, says Sluchinski,
who comes to work in a different cos-
tume each day. (Today she’s decked out
as dead Dorothy, “I’'m back from Oz but
I didn’t like it!”)

And costumers like Sadeghi agree.

“It’s fun... you have a chance to be dif-
ferent,” she says, before declining to be
photographed in costume.

“I’m Persian, we’re very conservative,”
she jokes, stepping out of the changing
room booth dressed this time as a belly
dancer.
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